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. PartA

Answer all questions.
Each question carries 3 marks.

1. Explain simple projection method.

2. What are the scopes of strategic planning ?
3. List the four distinct stages in PL.C.
4. Explain the term “Youth Market”.
5. Explain basic selling style.
(5 x 8 = 15 marks)
| Part B
Answer all questions.
Each question carries 5 marks.
6. Explain product concept.
7. What is SWOT analysis ?
8. Explain international marketing. .
9, Ekplain the major factors affecting consumer-buyer behaviour.

10. Ezxplain pre-sales and after-sales services,

_(5 x 5 = 25 marks)
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Part C

Answer all questions.
Each full question carries 12 marks.

Explain the five distinct concepts of marketing.

Explain the need and advantages of sales forecastmg

Tilustrate the baszc framework of declslon Support system for marketmg. |

Or_"

Or

Explain the basic tasks in strategic planning.

Sketch and explain the typical product life cycle.

Explain online marketing with a suitable example.

Explain :
Ai) Economic model, -
(i) Learmng modél
(iii) Psycho-analyucal models.

Explain the recultment selection and traning of sales personnel.

Qr

. Explain purchasing procegbes for a typical product.

Or

Write a note on sales force management.
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(5 x 12 = 60 marks)




