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Part A
Answer any ten questions.

Each question carries 2 marks.

1. Who is the father of Modern Marketing?

2. Differentiate between market and marketing.
3. Who is a Potential Customer?

4. What is meant by Duopoly Market?Give an example.
5 What is responsive marketing?

6.  What are the objectives of warehousing?

7. What is meant by marketing Audit?

g What is sales research?

9. What is meant by Perceived Quality?

10. Differentiate between customer and consumer
11. What is consumer behaviour?

12. Define Commodity Exchange.

(10x2=20)
Part B

Answer any six questions.

Each question carries 5 marks.
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13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

et I

Explain the salient features of market.

Critically evaluate the economic forces of Marketing Environment.

Explain the process of Product Planning and Development.

What is product planning & development

Mention the advantages of labelling

Compare and evaluate the different types of manufactured consumer goods.
Explain the special features of market for industrial goods.

Explain the different types of agricultural markets

Explain the merits of regulated market.

Part C
Answer any two questions.

Each question carries 15 marks.

Define the term market.Explain the different types of market.
What is marketing audit? What are the steps in marketing audit?
What is market targeting? What are the steps in market targeting?

State the difference between agricultural marketing and manufactured goods marketing.
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(6%5=30)

(2x15=30)
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